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Punkins take the AWII potjie trophy 

The Association of Women in Insurance (AWII) in Cape Town 
hosted a potjiekos competition on Friday 13 March 2009. The 
eager competitors arrived at the Claremont Cricket Club at 
12:30 and the judging took place at 16:30. Teams were assessed 
according to their spirit, presentation, theme and, of course, the 
taste of their potjiekos. 

The winning team, sponsored by MUA, dubbed themselves the 
Punkins. Members from left to right are: Fiona Carling, Helen 
Goldenbogen, David Sochen, Lesley Boyle and Leslene Swart. 

Tracker launches Men in the 
Making campaign 

A call has gone out to high-school boys around the country who are 
jumping at the chance to spend a day in the real working world. 
Tracker, together with Metro FM and the Gauteng Department of 
Education are inspiring secondary school learners to do more and 
be more in their Men in the Making campaign. The event, on 26 
March this year, encourages corporate South Africa to welcome 
high-school boys into their offices for a day and show them the 
ropes. Giving youngsters first-hand experience is the first step in 
getting them fired about opportunities their country has to offer. 

The campaign challenges South Africa's boys to improve their 
school performance and to set themselves positive personal goals 
by exposing them to the many rewarding career opportunities 
available to them in South Africa's jobscape. 

Corporate South Africa is encouraged to show high-school 
boys a 'real life' glimpse into the working world, as well as 
potentially offering them mentoring, career guidance and support 
opportunities. Designed to be more than just a career day, Men 
in the Making will help teenagers understand the value of their 
education, challenging them to overcome their obstacles and work 
towards becoming productive adult citizens of our country. 

Koos Radebe, Tracker's CSI and communications director, 
said, "Young men often turn to the fantasy world of video games, 
Internet, movies and pop culture icons looking for role models -
and often these sources promote inappropriate ideals. Men in the 
Making introduces these boys to role models of substance, real 
people and organisations that can make a positive impact in their 
lives. Often a small gesture, as simple as a visit to a company, can 
spark a burning ambition in a young person." 

Companies interested in participating next year can register on 
the Tracker website (www.tracker.co.za) and, wherever possible, 
an attempt will be made to match organisations with boys who are 
interested in a particular industry or career path. Companies are 
urged to involve as many boys as they can afford. The focus is on 
learners from Grades 9 to 12. 

FPI CEO moves to SAQA 

The FPI announced in March that CEO John Arnesen would 
leave the company at the end of April to lead the South Africa 
Qualifications Authority (SAQA) National Qualifications 
Framework (NQF) advocacy campaign. 

Gerhardt Meyer, FPI chairperson, commented, " I have had 
the opportunity to work closely with John during my time on the 
board, more specifically so during my time as vice-chairperson, 
and for the short time that I have been the chairperson. John has 
played a key leadership role in the FPI since becoming CEO in 
September 2006 and has, together with the other FPI staff, taken 
charge of the implementation of the FPI's strategic vision of being 
the professional body for financial planners in South Africa. John 
has also successfully represented the FPI at meetings and within 
the structures of the international Financial Planning Standards 
Board (FPSB)." 

The FPI board has commenced a formal process to recruit a 
new CEO. 

Bonitas earns top marks for empowerment 

Bonitas Medical Fund has garnered first place in the Health, 
Safety and Security category of the annual Metropolitan Oliver 
Empowerment Awards. 

Hosted by Metropolitan and Topco Media, the 'Olivers' serve 
as an industry barometer in measuring, acknowledging and 
celebrating the strides made by local companies in developing 
black economic empowerment and employment equity. 

Broad-based BEE is one of Metropolitan's key business drivers 
and is entrenched in the organisation's value system. The gala 
ceremony, now in its eighth year, is attended by high profile business 
and government leaders who both personally and professionally 
support the cause. 

uFor Bonitas, empowerment encompasses the elimination of 
unfair discrimination, creation of equal opportunities for all and 
true appreciation of the diversity this country embraces," said 
Katy Caldis, business development director at Bonitas. 

" I t is our proactive stance in tackling economic empowerment 
that has earned us this accolade but we believe that transformation 
of this kind is an ongoing process and we will continue in our drive 
in the BEE spectrum." 

These accolades are awarded based on analysis of transparent 
judging criteria, which adjudicate empowerment in conjunction 
with corporate performance; two areas in which Bonitas 
has excelled. 
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